


The worship of the Sun is as old as civilization.

I bow to you, O Surya, the Son of Kashyapa Muni, the destroyer 
of darkness and all sins, whose luster is like that of red Jaswand 
Flower. The worship of the Sun is as old as civilization.

The Sun that awakens man from darkness, the Sun that is so 
brilliant that it cannot be seen by the naked eye evokes awe in 
the human mind. In the Rig-Veda, Surya has been described as 
the life (atma) of all creation. Surya is praised as the God of 
Gods (Rig-Veda 1.50.10). Homage is paid to Surya by chanting 
special names while offering him salutation-Surya Namaskara. 
These twelve names that we use to worship Surya serve to 
remind us of his glory and power and to be eternally grateful for 
his constant blessings  in our life here on earth. 

Suryadatta Group of Institutes,
One can find no substitutes,

A warm and welcoming ambience,
Tutoring provided par excellence

Quality with equality is the essence,
There are modern courses which have relevance

The students are in a state of jubilance,
They gain enlightenment without hindrance
In today's times' it holds great reverence,

As it is a centre of academic excellence
Since long has been its very existence,

Hence, far and wide has spreads its fragrance

By Suryans
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The Beacon

Suryaratna, Late Dr. Mohan Dhariaji
Founder President : Vanarai

Our Constant Motivation

Late Shri Bansilalji U. Chordiya  : Late Smt. Ratanbaiji B. Chordiya
 A Missionary with a Social Conscience

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



Our Inspiration

SADHGURU AZIM PREMJI

“One must continuously 
strive for excellence and 

perfection in any 
assignment however 

small and never be satisfied 
with the second best”

J. R. D. TATA

"We must create a civilized society, 
where everybody has equal opportunity 

to better his or her life.

NARAYANA MURTHY

“The success or failure of an 
organisation depends on 

people, on human beings, on 
their talent, on their initiative, on their 
ability to lead, and on co-ordination 

with others, to work as a team.”

ADITYA BIRLA

"If people are not laughing 
at your goals, your goals 

are too small"

“Awake, arise and stop not, 
till your goal is reached.”

SWAMI VIVEKANANDA

"Incredible things can be done 
simply if we are committed 
to making them happen”
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The Suryadatta Education Foundation (SEF) was established in the year 1999 with an objective of developing self 
motivated leaders to succeed in today’s challenging and vibrant global economy. The members of the Core Team & SEF 
are experienced with rich corporate experience of more than 21 years in various streams such as Business Management, 
Information Technology, Corporate Consultancy, Value based Education, Training and Research. The Advisory and 
Governing Council of Suryadatta comprises of eminent academicians, professionals, industrialists, international 
consultants and social workers, who with their immense experience and sound knowledge guide the activities of the 
Suryadatta Education Foundation.
Over the last 2 decades, the Suryadatta family has blossomed into a bouquet of academic institutions in a number of 
disciplines such as School (CBSE), Junior College, Business Management, Information Technology, Cyber Security, 
Hotel Management, English and Foreign Languages, Interior Design, Fashion Design, Animation, Event Management, 
Physiotherapy, Data Science, Psychology, Law, Pharmacy, Journalism, Mass Communication, Statistics, Media & 
Entertainment, Sports Academy, Creative Arts, Suryadatta Production, Beauty and Wellness, Performing Arts, 
Vocational and Advanced Studies. Students from Pan of India and several foreign nations are pursuing their education at 
various Suryadatta Institutes.

• Create multi-faceted professionals in emerging 
disciplines, attuned to a rapidly evolving, volatile, global 
economy.

• Develop sustainable network of reputed academicians 
and high level achievers in the corporate and social 
arena.

• Shape a complete human being steeped in rich values 
through a holistic approach to teaching methodologies 
designed by Industry Experts.

The Vision of Suryadatta is to be a World Class Centre of 
Excellence in Innovative learning, combining the best of 
Indian sensibilities with a Western Outlook and to be rated 
as a premier Educational Institute, offering contemporary 
education using state-of-the-art technology, 
spearheading high quality research, besides providing 
expert training and consultancy services catering to the 
ever-changing needs of the Industry & Society.

RAJASTHAN MARUDHARA AWARD 2024

Brands of Maharashtra 2023 by Sakal at the hands of Hon’ble Shri 
Devendra Fadnavis Deputy CM, Maharashtra, Hon’ble Shri Sushilkumar 

Shinde, Mrs. Sonali Kulkarni & Shri. Prataprao Pawar

RISING BHARAT REAL HEROS 2024

Suryadatta Global Business Forum (SGBF) Recipient of 'Rising Bharat 
Real Heroes 2024' award  at the hands of renowned actress & Member 
of Parliament, Ms Hema Malini and Shri Shyam Jaju, Former  National  

BJP  President.

BRANDS OF MAHARASHTRA 2023

Recipient of Lokmat Achivers of PCMC 
at the hands of Hon’ble Shri. Ajit Pawar, 

Opposition Leader 

LOKMAT ACHIVERS

Recipient of Rajasthan Marudhara Award 2024 presented to Professor Dr 
Sanjay B Chordiya at the hands of Hon. Acharya Dr. Lokesh Muni Ji, 

Hon’ble Shri Mangal Prabhat Lodha (Minister of Tourism Skill 
Development and Entrepreneurship, Maharashtra), Dr. Vijay Darda, CEO & 

MD, Lokmat Media Group at Singapore 
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I am indeed glad to present to you our admission brochure for Management program at Suryadatta. The brochure is a living 
document that helps aspiring managers, leaders and entrepreneurs to envision a road map to actualise their dreams and 
career aspirations.

Suryadatta is driven by the vision to be a World Class Centre of Excellence in Innovative learning, combining the best of 
Indian sensibilities with a Western Outlook and to be rated as a premier Educational Institute, offering contemporary 
education using state-of-the-art technology, spearheading high quality research, besides providing expert training & 
consultancy services catering to the ever-changing needs of the Industry and Society. 

Suryadatta Institutes of Management (SIMMC PGDM) are ranked consistently as 'A' category B-school in India, approved by 
AICTE, recognized by Government of Maharashtra, Ministry of Education, Govt of India.

SIMMC PGDM, the flagship B School of Suryadatta SIMMC, is NAAC accredited. Suryadatta Institutes of Management 
provide industry focussed, contemporary, career oriented management programme that meet industry standards and one 
of the best in the class institutes.

Suryadatta @ Pune (Oxford of the east) is the right destination for higher education for holistic development and assured 
success. We prepare you for the careers of tomorrow and beyond by means of a well-crafted academic programme, 
delivered with the industry needs and student aspirations in mind and ably supported by a state of the art learning 
infrastructure. 

The brochure provides the details of the AICTE approved PGDM courses. The brochure also details the specializations 
offered, immersive learning opportunities, value added modules and professional certifications, learning infrastructure, IT 
enabled learning, industry connect, training & placements, global immersion programme& glimpses of other co-curricular & 
extra-curricular activities at Suryadatta.

The brochure also helps you to understand the eligibility requirements, admission process, the scholarships offered, student 
support and other relevant details.

Opportunity still exists for all eligible graduates to pursue PGDM programmes at Suryadatta. Please refer the eligibility for 
respective courses in this course brochure and contact us for any further information in this regard.

Look forward to receive you on the campus and happy learning to you.

Yours Truly,

Chief Counselor
 8956932418 / 8956932402

For Career Guidance : Whatsapp your name Course & City on 8956932400

Reference : Your participation in CAT/ XAT / MAT / CMAT / ATMA / State CET & Graduation Final Year Exam
                     Email / Online query / SMS / Whatsapp / Visit to our Campus / discussion with our counselors
                     

To

Dear  PGDM Aspirants 

Subject : AICTE Approved 2 Years Full Time PGDM with New Age Specializations 
             @ Suryadatta Institute of Management & Mass Communication PGDM.

Ref: SEF/SIM/Admn: PGDM 

Bavdhan, Tal. Mulshi, Pune - 411 021 Maharashtra, INDIA.
Email : admission@suryadatta.edu.in  Website :  www.simmcpgdm.org 

Estd. 1999 | Suryadatta Education Foundation's

SURYADATTA INSTITUTES OF MANAGEMENT 
AND MASS COMMUNICATION PGDM

ISO 9001 : 2015 Certified Institutes and Accredited by ANAB, USA (Member of IAF) by NVT-QC

PGDM   Approved by AICTE, Recognized by DTE & Govt. of Maharashtra & Ministry of Education, Govt. of India 

A.Y. : 2025-26
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 Enriching Career and
Enhancing Lives Since 1999

SURYADATTA SURYADATTA
Enabling Holistic and Sustainable 

Development Since 1999
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Founder President & Chairman,
Suryadatta Education Foundation (SEF)

rofessor Dr. Sanjay B. Chordiya, the esteemed Founder President & Chairman of the Suryadatta Education PFoundation (SEF), stands at the apogee in the world of education, industry, and philanthropy. A distinguished 

educationist and trailblazer, his visionary influence resonates across global academic and professional realms. 

His career reflects unwavering excellence, innovation, and social impact, reshaping higher education in India and 

globally.

Academic Eminence and Intellectual Mastery
Dr. Chordiya’s academic journey is one of exceptional breadth and profound depth. A proud alumnus of the College of 

Engineering Pune (COEP), he earned his Bachelor’s degree in Mechanical Engineering, laying the foundation for a stellar 

intellectual odyssey. Driven by an unquenchable thirst for knowledge, he earned Master's degrees in Marketing, Human 

Resources, Production & Materials Management, and Finance, each enriching his remarkable journey.  His scholarly 

pursuits culminated in a Ph.D. in Environmental Science, an area of paramount global significance, reflecting his deep 

concern for ecological sustainability. In recognition of his extraordinary contributions to education and global 

development, he was conferred an honorary D.Litt. by Theophany University, Haiti, an accolade that underscores his far-

reaching impact.

Acclaimed Professional Crusade
Dr. Chordiya’s professional odyssey is marked by remarkable success and unparalleled leadership. His distinguished 

career began at Bajaj Tempo Ltd. (now Force Motors Ltd.), where he dedicated over two decades, eventually rising to the 

position of General Manager and serving on the Board of Management. His transformative leadership in the corporate 

sector is a testament to his visionary thinking, strategic acumen, and unparalleled operational expertise. During this 

period, he emerged as a formidable force—innovative, resilient, and forward-thinking in every endeavor.

A Visionary Leader in Education
In 1999, driven by an unshakable desire to create a paradigm of educational excellence, Dr. Chordiya founded the 

Suryadatta Education Foundation (SEF), a visionary initiative that has since grown into the Suryadatta Group of 

Institutions (SGI). With over 25 distinguished academic institutions across multiple campuses, SGI has become a beacon 

of interdisciplinary brilliance, seamlessly blending cutting-edge technology, innovation and social responsibility to 

foster holistic, future-ready education. Under Dr. Chordiya’s sagacious leadership, SGI has flourished into an institution 

of global repute, producing graduates who not only excel in their fields but also embody the values of integrity, 

compassion, and leadership in an ever-evolving world.

Global Engagement and Influential Leadership
Dr. Chordiya's reputation as a global thought leader is elevated by his extensive international engagements. He has 

participated in esteemed leadership programs at world-renowned institutions, including Harvard, MIT, Stanford, and the 



University of Paris, each enriching his intellect and honing his leadership philosophy. His global outlook is further enhanced 

by visits to universities in Israel, Russia, Malaysia, Thailand, Singapore, and Japan, fostering invaluable cross-cultural 

academic exchanges and drawing inspiration from the finest practices in higher education.

A passionate advocate for international collaboration, Dr. Chordiya holds distinguished positions on numerous influential 

boards. He serves as the Governor-nominated member of the Management Council at YCMOU, Chair of the University-

Industry Partnership Program for the Global Chamber, USA, and Senior Vice President of the CEGR, Delhi, among other 

esteemed roles. These prestigious affiliations underscore his influence in shaping educational policies, fostering robust 

industry-academia partnerships, and advancing the cause of innovation in education worldwide.

 Laurels and Legacy
Dr. Chordiya’s remarkable contributions to education, philanthropy, and global peace have garnered him an array of 

prestigious accolades. His legacy as a visionary leader and humanitarian continues to inspire countless students, 

educators, and professionals across the globe. His work stands as a testament to the transformative power of education, a 

beacon of hope for future generations, and a guiding light for those who seek to drive change in the world.

Professor Dr. Sanjay B. Chordiya epitomizes visionary leadership, intellectual excellence, and humanitarian values. His 

transformative contributions to education, industry, and social welfare are both profound and lasting. Through his 

pioneering efforts, Dr. Chordiya shapes the future of education, exemplifying excellence, integrity, and global citizenship—a 

legacy that will continue to inspire and uplift generations to come.

Professor Dr Sanjay B Chordiya, Founder President and Chairman, Suryadatta Education Foundation 
conferred with the The Pune Times Mirror Iconic Punekar Awards in the field of Education 

at the hands of the Lt. Gen Ajai Kumar Singh PVSM Southern Command Chief 
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Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 

Recipient of Rajasthan Marudhara Award 2024 presented to Professor Dr Sanjay B Chordiya at the hands of 
Hon. Acharya Dr. Lokesh Muni Ji, Hon’ble Shri Mangal Prabhat Lodha (Minister of Tourism Skill Development 

and Entrepreneurship, Maharashtra), Dr. Vijay Darda, CEO & MD, Lokmat Media Group at Singapore 
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Mrs Sushama Chordiya Awarded with 'Pride 
of Maharashtra-2023' by HE Hon'ble Shri 
Ramesh Bais, Governor of Maharashtra

Mrs Sushama Chordiya Awarded as a Women 
Empowerment at the hands of Hon’ble 

Cabinet Minister, Shri. Mangal Prabhat Lodha ji 
and Hon’ble Lt Gen Madhuri Kanitkar, Vice 

Chancellor Maharashtra University of Health 
Sciences (MUHS) Nashik

Mrs Sushama Chordiya receiving the 
prestigious award at the hands of Ms Seema 

Malhotra, Member of Parliament, London

Vice-President & Secretary, 
Suryadatta Education Foundation (SEF)

Founder & President, 
Suryadatta Women Entrepreneurship 
& Leadership Academy (SWELA)

rs. Sushama S. Chordiya is an exceptional leader whose unwavering commitment and multifaceted contributions Mhave profoundly elevated the realms of education and social advancement.  

As Vice-President and Secretary of the Suryadatta Education Foundation, she exemplifies visionary leadership, 
spearheading transformative projects and ensuring seamless institutional operations. Her steadfast dedication to 
excellence is reflected in her meticulous implementation of policies, dynamic program management, and supervision of 
both academic and extracurricular activities. By fostering a culture of innovation and efficiency across all departments, 
she reinforces the institution’s reputation as a beacon of educational brilliance.  

Renowned for her nurturing demeanour, Mrs. Chordiya is affectionately hailed as the "Mother" of all students—a tribute 
to her deep commitment to fostering a supportive and caring environment. Her personal engagement with students, 
coupled with her understanding of their challenges, creates a familial atmosphere that inspires them to achieve their full 
potential and nurtures their holistic development.  

In addition to her pivotal role at the foundation, Mrs. Chordiya is the visionary founder of the Suryadatta Women 
Entrepreneurship & Leadership Academy (SWELA), a trailblazing initiative that embodies her deep commitment to 
empowering women and nurturing transformative leadership skills. Under her inspiring guidance, SWELA has become a 
powerful force, igniting the entrepreneurial spirit in countless women and motivating them to take on leadership roles 
across a wide array of sectors. Through her efforts, SWELA continues to pave the way for women to realize their full 
potential and create lasting impact.

Mrs. Chordiya’s influence transcends education, extending into transformative social initiatives. Her compassionate 
leadership has catalysed meaningful change, seamlessly blending education with social responsibility to benefit both 
students and the broader community.  

Through her unwavering dedication and visionary approach, she embodies the values of service, empathy, and 
leadership. Globally recognized, Mrs. Chordiya has been honoured with numerous prestigious awards for her exceptional 
contributions to education, social welfare, and community development, cementing her legacy as a true champion of 
progress and compassion.

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 
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r. Shailesh Kasande is the CEO and Group Director Suryadatta Group of Institutes and has over two decades Dof experience in leading institutions of higher education. He has setup institutes of learning within India and 
Abroad in collaboration with local as well as overseas academic bodies.

Dr Shailesh Kasande has a Bachelor’s degree in Mechanical Engineering, MBA in Marketing and PhD in CRM. He also 
has completed the PG Diploma in Total Quality Management and Advanced Diploma in Enterprise Java Computing. 
He is a Sun Certified Java Professional.

Dr. Shailesh Kasande is an institution builder par excellence in the academic domain He was the Member Academic 
Council, University of Pune, Chairman, Board of Studies, Production -Operations & Services Management, University 
of Pune, Member, Board of Studies, Production -Operations & Services Management, University of Pune, Member, 
Research & Recognition Committee, Faculty of Management, University of Pune, Member, Board of Studies, 
Marketing Management, IndSearch Pune, Member, Board of Studies, Marketing Management, Symbiosis Centre for 
Distance Learning, Pune, Member, Board of Studies, Marketing Management, Symbiosis College of Arts & Commerce, 
Member, Board of Studies, Marketing Management, Indira School of Business, Pune, Member, Equivalence 
Committee, University of Pune.

He has contributed to the entire radical overhaul of the curriculum structure and syllabus as a part of the introduction 
of the Choice Based Credit System (CBCS) at the University of Pune in AY 2012 / 2013. He contributed to the revamped 
curriculum of over 10 PG programmes at Faculty of Management and developed the detailed syllabus for Marketing, 
Production/Operations, Supply Chain Management, Technology Management, Digital Business Management. He was 
instrumental in conceptualizing and executing the PhD course work as per the revised framework of the UGC.

He is a recognised PhD guide with the Savitribai Phule Pune University.

Professor Dr Sanjay B Chordiya :  Founder, President and Chairman - 
Suryadatta Education Foundation and Professor Dr Shailesh 

Kasande : CEO and Group Director Suryadatta Group of Institutes 
receiving The Best Educational Institute of the year Award at the 

World HRF Congress in Mumbai.

The Best Educational Institute
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Glimpses of Independence Day Celebration at Red Fort, DelhiSuryadatta Core Team Members attended the Program
 on 15th August 2022 

Recipient of Navbharat CSR Award 2023 at the hands of  Hon’ble Shri Ramesh Bais
Governor of Maharashtra & in the presence of Shri Devendra Fadnavis, 

Deputy CM, Maharashtra, Shri Rahul Narvekar, Speaker MLA

Brands of Maharashtra 2021 by Sakal at the hands of 
Hon’ble Shri Prithviraj Chavan, Hon’ble Shri Sushilkumar Shinde, 

Hon’ble Shri Sharad Pawar  

Recipient of the Award - Top Private Management Institutes in 
Western India by Jagran Josh.com Ranking 2019 at the hands of 

H.E. Hon’ble Shri. Venkaiah Naidu, Vice President of India  

Hon’ble Smt. Nirmala Sitharaman, Finance Minister of India 
Conferred with Suryabhushan Rashtriya Puraskar 2022

Professor Dr Sanjay B Chordiya & Mrs. Sushama S Chordiya
greeting H. E. Hon'ble  Smt. Droupadi Murmu Ji President of India 

 H. E. Hon’ble Shri Ramnath Kovind Former President of India 
Conferred with Suryabhushan Rashtriya Puraskar 2022

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



Suryadatta Institute of Management & Mass Communication PGDM is 
AICTE approved Institute offering 2 years full time Post Graduate Diploma in Management (PGDM), since 2008. It offers a 
dynamic and comprehensive PGDM program, equipping students with the skills and knowledge necessary for success in 
today's competitive business environment. It follows a unique pedagogy for student development which is Experiential, 
Holistic, Integrated, Inquiry-driven, Discovery-oriented, Learner-centered, Discussion-based, Flexible & Enjoyable.
 
PGDM curriculum is carefully crafted to align with the latest industry trends and demands. It blends theoretical knowledge 
with practical applications, ensuring graduates are well-prepared for real-world challenges.

Faculty members have rich academic and industry experience. They mentor students, providing valuable insights and 
guidance to help them excel academically and professionally.

The Institute has state-of-the-art facilities, including smart classrooms, seminar halls, simulation lab. Innovation & 
incubation lab, extensive library resources, etc creating an optimal learning environment for the students.

The Institute through its partnerships with leading corporates and industry associations offers students opportunities for 
internships, live projects, and placements, facilitating their transition into the corporate world.

In addition to academic excellence, the institute emphasises on the holistic development of the students, fostering 
leadership skills, teamwork, and ethical values through various extracurricular activities and initiatives. 

Also, the institute provides opportunities for international exposure through global immersion programs, study 
tours, and collaborations with renowned institutions, broadening students' perspectives and enhancing their global 

competitiveness.
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Ranked in

by

Recipient of the Award - Top Private Management Institutes in Western India by 
Jagran Josh.com Ranking 2019 at the Hands of H.E. Hon’ble Shri. Venkaiah Naidu, 

Vice President of India  & Mr. Bharat Gupta, CEO- Jagran New Media

Best MBA, MCA & PGDM College was Awarded Sakal Idol of Maharashtra 
2022 is at the hands of Hon’ble Shri Deepak Vasant Kesarkar, Minister of 

Marathi Language of Maharashtra

Suryadatta Institutes Management Conferred with the Best Management 
Institute in Industry Exposure - Pune by Times Education Icons 2022 at the 
Hands Hon'ble Shri Uday Samant, Minister of Industries of Maharashtra.

Recipient of Most prestigious Commendation Certificate from IMC 
Ramkrishna Bajaj National Quality Award Trust in April 2021
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Located in Pune, The Oxford of the East, the Suryadatta campus is a fine blend of the modern and the traditional aspects. The 
campus is designed to not only provide the basic learning infrastructure in terms of classrooms, syndicate rooms, tutorial 
rooms, library, computer labs, etc. but also has ample open learning places to create a unique ambience that stimulates peer 
and group learning experiences. 
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Students are advised to bring their personal laptops to work on individual projects, presentations, use 
Google Classroom, study various MOOCs offered on platforms such as SWAYAM, Udemy, participate in 
webinars, listen to podcasts, take part in skype calls, access various learning portals, take part in online 
quizes, etc. 

•   Green Campus
•   Walking/jogging/skating tracks
•  Indoor & outdoor spor ts 

complex
•  Gymnasium, yoga centre
•   Medical room with First Aid 

facilities
•  State of the art medical facility 

in the vicinity
•   Well furnished hostel in the 

vicinity
•   Wholesome Cafeteria
•   Mentoring & Counseling

•   Digital campus
•   Digital Smart Classroom, 

Reading room, Multimedia 
classrooms, Lecture / AV 
screening rooms, MOOCs 
classroom, Tutorial rooms

•  Knowledge Research Centre 
with a rich collection of 
resources. 

•   Seminar halls and Auditorium
•   Innovation & Incubation Lab
•   Research Centre 

•  High speed Internet connectivity lab
•  Centre of Excellence in AI
•  Industry 4.0 Lab
•  AIMA Simulation Bizlab
•  Fully Wi-Fi enabled campus
•  Digital Library & e-Journals
•  Smart Class with Digital Board
•  Language Lab
•  Video Conferencing

www.simmcpgdm.org & Follow us on :  19
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2 Years Full Time Post Graduate Management Programme

Post Graduate Diploma in Management (PGDM) 
program is meant for those aspiring students  who are 
interested in developing their overall skills set, are 
serious about Quality Education & want to gain practical 
exposure to industry, learn through modern digital tools 
such as online programs and MOOCs, value holistic 
development through CSR & NGO projects. 

Considering the requirement of the Blue Chip Indian companies & 
Global Corporates, various Value added certifications that 
develop not only Domain Knowledge but also enhance Industry 
institute interface, Holistic Wellbeing, Health & Fitness, Life Skills, 
Foreign Language are offered for all around development & 
employability enhancement of students leading to Placements & 
sustainable career growth in the corporate world.

Recognized by Ministry of Education Govt. of India
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(with open electives 
in Finance)

1

(with open electives 
in Marketing)

2

8

(with open electives 
in Marketing)

(with open electives 
in Marketing)

7

(with open electives 
in Marketing)

4

(with open electives 
in Marketing)

6

3

(with open electives 
in Marketing)

(with open electives 
in Marketing)

5

(Charges at 
Actual) 

Additional 
Exposure 

PGDM with Certification courses from renowned Organizations / Professional Bodies or Dual degree 
from UGC Recognized University (MBA / M.Com) - Charges at actual. 

• Students get opportunity to pursue certification courses from renowned Institutions such as MSBSVET

• As per the NEP, students can pursue another PG program from any University along with PGDM, 
provided the class timings do not clash. Students can pursue the second degree from our 
multidisciplinary integrated campus.

*Subject fulfilment of the eligibility criteria 



This short term project builds fundamental skills essential for careers like critical thinking, problem-solving, communication 
skills, understanding emerging perspectives & desk research skills.   

• Exposure to new cultures and environments • Hands-on learning experiences   • Development of social skills  
• Improvement of communication skills  • Development of Trouble Shooting skills • Development of leadership skills 
• Enhancement of critical thinking skills  • Enhancement Academic Performance • Building of lifelong memories  
• Increased motivation & dedication in Learning Skills  • Visit to University      • Social Networking     
• Visit to Industry           • Site Seeing     • Value added workshop

Indicative Programme Inclusions: 

Suryadatta believes in Holistic Development of students for sustainable growth and success. Personality Development,
Soft Skills, Leadership Development, Industry exposure etc are critical to holistic development. Outbound program will be 
tailored to suite the students’ needs and requirement targeting specific skills such as team building, leadership development, 
adaptability and resilience building, problem solving & creativity, trust & bond building, fun & adventure etc. Students will be taken 
to Goa or a other location for a period of 6 days (including travel days) for a unique Tour including (charges at actuals) :

Unique Outdoor Program @ Goa / Hyderabad / Nashik / Indore / Dharampur / MountAbu

Leadership & Personality 
Development sessions

Universal 
Human Values 

Cost at actual, to be paid only after submission of necessary documents and finalisation of tour plan in accordance with government guidelines.
Note : i)  Subject to fulfilment of eligibility criteria, submission of passport & all relevant documents required for Visa process 2 months before the tour.  
 ii)  Securing visa shall be responsibility of the student. Institute shall provide guidance for the same.
 iii)  Nations listed are indicative and may be modified based on global environment and government policies. 
 iv)  Tour Plan will be displayed well in advance on the institute’s website and on notice board. 
 v)  Parent consent in prescribed format is compulsory. 
 vi)  Medical Fitness certificate from registered medical practitioner is mandatory. 
 vii)  Student representatives of each program will be included in organising the tour with respective tour organisers. 
 viii)  Tentative schedule is between Semester II & IV 
 ix)  Programme Inclusions subject to confirmation by participating associates.

Industry 
Institute 
Interface 

Cross Cultural 
Learning 

Grooming 
Session 

Fun elements 
with site seeing

Option 1 : 

1 week in In India and 1 week in 
any one country - Dubai / Singapore 

/  Thailand  / Malaysia 
Pune to Pune (Charges

 Extra @ at actuals)

Option 2 : 

10 days In India and 10 days 
in any one location, London / France  

/ Germany 
Pune to Pune (Charges

 Extra @ at actuals) 

Option 3 : 

15 days In India and 15 days 
in any one country – USA / 

Canada / Australia / New Zealand
Pune to Pune (Charges

 Extra @ at actuals)
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Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



1.  Executive Communication and Storytelling 

2.  Pressurized Decision Making 

3.  Understanding Scenario Planning in Strategic Management 

4.  Sustainability Business Strategy 

5.  Markets for Managers 

6.  Enterprise Risk Management 

7.  Be a Better Leader 

8.  Moving Towards a Digital World / The Application of Frontier Tech 

9.  Agile Thinking for Digital Transformation 

10. Developing and implementing Digital Transformation plans 

** Subject to eligibility norms of the Partner University & SGI; validity of passport & visa

List of courses / workshops offered in collaboration with AIT **

Suryadatta Group of Institutes (SGI), Pune signed 
MOU with the Asian Institute of Technology (AIT), 
Thailand to establish academic cooperation & 
research.

The purpose of this MoU is to enable 
cooperation between AIT and SGI for 
academic and research collaborat ion 
especially for capacity building, student 
exchange, faculty exchange and other activities / 
initiatives of mutual interest. The Asian Institute of 
Technology (AIT), an international institute of higher 
learning, is Asia’s pioneer institution established in 1959 to 
help meet the region’s growing needs for advanced learning in engineering, science, technology and management, 
research and capacity building. AIT’s mission is to develop highly qualified and committed professionals who will play a 
leading role in the sustainable development of the region and its integration into the global economy. Its rigorous 
academic, research, and experiential outreach programs prepare graduates for professional success and leadership 
roles in Asia and beyond.

The scope of this MOU will be to develop International Unified-Bachelor’s and Master’s Degree programs, Capacity 
Development programs , PhD Partnership Program, Student & Faculty Exchange, conduct of joint research programs, 
seminars, workshops, conferences, and many more in the interest of students for their holistic development & global 
exposure.

Global Immersion Program @ AIT**:
Under the Global Immersion Program @ AIT, the institute shall explore and finalize the most feasible and viable option 
out of the list indicated below-

A) One week in India + One week in Thailand - includes Visit to industries, Interactive sessions by AIT Faculty, sight 
seeing

B) One week in India + Two weeks in Thailand - includes Visit to industries, Interactive sessions by AIT Faculty, sight 
seeing

C) One week in Thailand + One week AIT faculty at SGI Campus - includes Visit to industries, Interactive sessions by 
AIT Faculty in Thailand & India, sight seeing

D) One week in Thailand + One week virtual sessions by AIT faculty - includes Visit to industries, Interactive sessions 
by AIT Faculty in Thailand, sight seeing
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Suryadatta offers Value Added Certification Courses that ensure Holistic Development, develop 21st century 
managerial & leadership acumen, better work ethics and technology expertise  leading to better employability 
and professional growth. The Value added certifications offered are in following categories

1 AIMA Business Simulation Games
2 Digital Marketing 
3 Advance Excel
4 ERP 
5  National Institute of Securities Markets 
6  Artificial Intelligence (AI)
7  Design Thinking 
8  Leadership Training Program 

Value Added Certification for GENNEXT Careers

Program - Industry Readiness with Open AI mindset from - Institute of Corporate 

Commandos 

(PUNE’s 1st and only program that is 100% experiential for PGDM aspirants backed by 

IIM and INSEAD Alumni and 100+ Industry Professionals)

Syllabus and schedule of the Value Added Courses is subject to change as per the policies of our Academic 
Partners and the Certifying bodies. The Management reserves the rights to offer altrenative certifications as 
advised by the experts in lieu of the above mentioned certifications.

Encourage Academic Development 
We encourage students’ academic development and enrichment by reimbursement of the registration fees 
towards writing & presentation of the research paper(s) and / or case studies in reputed conferences / journals / 
publications. 

Note : All the Above courses shall be offered by Certified Professional Trainer(s) / Expert Certifying Body in 
the relevant area. 

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



2 Years Full Time Post Graduate Management Programme

Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I

Semester II Semester III

Marketing (with open electives in Finance)

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Mgmt. 
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES –
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Comm. Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 1
Ÿ SUBJECT Elective 2

AUDIT COURSES
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 3
Ÿ SUBJECT Elective 4
Ÿ SUBJECT Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV
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MKT CORE
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Communications (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES SEM II
Ÿ Integrated Marketing Communications
Ÿ Product & Brand Management
Ÿ Personal Selling Lab
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products

MKT ELECTIVES SEM III
Ÿ Marketing of High Technology Products
Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing

MKT ELECTIVES SEM IV
Ÿ Customer Relationship Management
Ÿ Mkt. to Developing Economies & Base of the 

Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Mkt. in Rural Areas & Agribusiness Mkt.
Ÿ Tourism & Hospitality Marketing

FIN CORE (ANY 2 IN SY)
Ÿ Advanced Financial Management (#)
Ÿ Current Trends & Cases in Finance
Ÿ Financial Laws (#)
Ÿ Financial Markets and Banking Operations
Ÿ International Finance
Ÿ Personal Financial Planning

FIN ELECTIVES (ANY 2 IN SY)
Ÿ Direct Taxation
Ÿ Financial Reporting
Ÿ Fundamentals of Life Insurance – Products 

and Underwriting

Ÿ Futures and Options
Ÿ Retail Credit Management- Lending & 

Recovery
Ÿ Securities Analysis & Portfolio Management
Ÿ Behavioural Finance
Ÿ Commodities Markets
Ÿ Corporate Financial Restructuring
Ÿ Digital Banking
Ÿ Financial Modeling (#)
Ÿ Technical Analysis of Financial Markets
Ÿ Rural and Micro Finance (#)
Ÿ Strategic Cost Management



Finance (with open electives in Marketing)

2 Years Full Time Post Graduate Management Programme

Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I

Semester II Semester III
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Mgmt.
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Comm. Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 1
Ÿ SUBJECT Elective 2

AUDIT COURSES
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ Subject Elective 3
Ÿ Subject Elective 4
Ÿ Subject Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV

FIN CORE
Ÿ Advanced Financial 

Management (#)
Ÿ Current Trends & Cases in 

Finance
Ÿ Financial Laws (#)
Ÿ Financial Markets and 

Banking Operations
Ÿ International Finance
Ÿ Personal Financial 

Planning

FIN ELECTIVES SEM II
Ÿ Banking Laws & 

Regulations
Ÿ Direct Taxation
Ÿ Financial Reporting
Ÿ Fundamentals of Life 

Insurance – Products and 
Underwriting

Ÿ Futures and Options
Ÿ General Insurance - Health 

and Vehicle
Ÿ Retail Credit 

Management- Lending & 
Recovery

Ÿ Securities Analysis & 
Portfolio Management
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FIN ELECTIVES SEM III
Ÿ Behavioural Finance
Ÿ Commodities Markets
Ÿ Corporate Financial 

Restructuring
Ÿ Digital Banking
Ÿ Financial Modeling (#)
Ÿ Fire Insurance
Ÿ Indirect Taxation
Ÿ Insurance Laws & 

Regulations
Ÿ Marine Insurance
Ÿ Project Finance and Trade 

Finance
Ÿ Technical Analysis of 

Financial Markets
Ÿ Treasury Management

FIN ELECTIVES SEM IV
Ÿ Agricultural Insurance
Ÿ Business Valuation
Ÿ Fixed Income Securities
Ÿ Reinsurance
Ÿ Risk Management
Ÿ Rural and Micro Finance (#)
Ÿ Strategic Cost Management

MKT CORE (ANY 2 IN SY)
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Comm. (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES (ANY 2 IN SY)
Ÿ Integrated Marketing Comm.
Ÿ Product & Brand Management
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing
Ÿ Customer Relationship Mgmt.
Ÿ Marketing to Developing 

Economies & Base of the Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Marketing in Rural Areas & 

Agribusiness Marketing
Ÿ Tourism & Hospitality Marketing

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



2 Years Full Time Post Graduate Management Programme

Human Resource (with open electives in Marketing)

Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I
Ÿ

Semester II Semester III
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Management
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 2 
Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Communication Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ Subject Elective 1
Ÿ Subject Elective 2

AUdit Courses
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 3
Ÿ SUBJECT Elective 4
Ÿ SUBJECT Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV
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HR CORE
Ÿ Competency Based Human Resource 

Management (#)
Ÿ Current Trends & Cases in Human Resource 

Management (#)
Ÿ Employee Relations & Labour Legislation
Ÿ HR Operations
Ÿ Organizational Diagnosis & Development
Ÿ Strategic Human Resource Mgmt. (#)

HR ELECTIVES SEM II
Ÿ Conflict and Negotiation Management
Ÿ HR Analytics
Ÿ Lab in Recruitment and Selection
Ÿ Labour Welfare
Ÿ Learning and Development
Ÿ Public Relations & Corporate Comm.

HR ELECTIVES SEM III
Ÿ Change Management & New Technologies in HRM
Ÿ Compensation and Reward management
Ÿ HR perspective in Mergers and Acquisition
Ÿ International HR
Ÿ Mentoring and Coaching
Ÿ Performance Management System (#)
Ÿ Psychometric Testing and Assessment
Ÿ Talent Management

HR ELECTIVES SEM IV
Ÿ Best Practices in HRM
Ÿ Designing HR Policies (#)
Ÿ E - HRM
Ÿ Employee Engagement and Ownership
Ÿ Labour Economics and Costing
Ÿ Labour Legislation
Ÿ Leadership and Succession Planning

MKT CORE (ANY 2 IN SY)
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Communications (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES (ANY 2 IN SY)
Ÿ Integrated Marketing Communications
Ÿ Product & Brand Management
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I

Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing
Ÿ Customer Relationship Management
Ÿ Marketing to Developing Economies & Base of the 

Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Marketing in Rural Areas & Agribusiness Marketing
Ÿ Tourism & Hospitality Marketing



Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I

Semester II Semester III
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Mgmt.
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Comm. Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 1
Ÿ SUBJECT Elective 2

AUDIT COURSES
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ Subject Elective 3
Ÿ Subject Elective 4
Ÿ Subject Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV

www.simmcpgdm.org & Follow us on :  27

Operations (with open electives in Marketing)

2 Years Full Time Post Graduate Management Programme

MKT CORE
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Communications (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES SEM II
Ÿ Integrated Marketing Communications
Ÿ Product & Brand Management
Ÿ Personal Selling Lab
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products

OSCM CORE (ANY 2 IN SY)
Ÿ E Supply Chains & Logistics
Ÿ Industry 4.0
Ÿ Logistics Management (#)
Ÿ Services Operations Management - I
Ÿ Services Operations Management - II
Ÿ Supply Chain Management (#)

OSCM ELECTIVES (ANY 2 IN SY)
Ÿ Inventory Management
Ÿ Planning & Control of Operations
Ÿ Productivity Management
Ÿ Quality Management Standards

Ÿ Service Value Chain Management
Ÿ Theory of Constraints
Ÿ Business Excellence
Ÿ Operations and Services Strategy
Ÿ Six Sigma for Operations (#)
Ÿ Sustainable Supply Chains
Ÿ Enterprise Resource Planning
Ÿ Financial Perspectives in Operations Management
Ÿ Purchasing and Supplier Relationship Mgmt. (#)
Ÿ Strategic Supply Chain Management
Ÿ Supply Chain Strategy
Ÿ World Class Manufacturing

MKT ELECTIVES SEM III
Ÿ Marketing of High Technology Products 
Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing

MKT ELECTIVES SEM IV
Ÿ Customer Relationship Management
Ÿ Marketing to Developing Economies & Base of the 

Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Marketing in Rural Areas & Agribusiness Marketing
Ÿ Tourism & Hospitality Marketing

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I
Ÿ

Semester II Semester III
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Management
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 2 
Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Communication Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ Subject Elective 1
Ÿ Subject Elective 2

AUdit Courses
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 3
Ÿ SUBJECT Elective 4
Ÿ SUBJECT Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV
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MKT CORE
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Communications (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES SEM II
Ÿ Integrated Marketing Communications
Ÿ Product & Brand Management
Ÿ Personal Selling Lab
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products

INTERNATIONAL BUSINESS MANAGEMENT (IB) 
CORE (OFFERED IN SY)
Ÿ Global Commerce and Logistics 

Management
Ÿ International Trade Documentation and 

Processes

International Business 
(with open electives in Marketing)

2 Years Full Time Post Graduate Management Programme

MKT ELECTIVES SEM III
Ÿ Marketing of High Technology Products
Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing

MKT ELECTIVES SEM IV
Ÿ Customer Relationship Management
Ÿ Marketing to Developing Economies & Base of the 

Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Marketing in Rural Areas & Agribusiness Marketing
Ÿ Tourism & Hospitality Marketing

IB ELECTIVES (ANY 2 IN SY)
Ÿ Global Competitiveness, Value Chains and Alliances
Ÿ International Banking and Foreign Exchange 

Management
Ÿ International Business and Employment Laws
Ÿ International Leadership and Cross-Cultural 

Management



Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I

Semester II Semester III
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Mgmt.
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Comm. Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 1
Ÿ SUBJECT Elective 2

AUDIT COURSES
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ Subject Elective 3
Ÿ Subject Elective 4
Ÿ Subject Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV
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MKT CORE
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Communications (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES SEM II
Ÿ Integrated Marketing Communications
Ÿ Product & Brand Management
Ÿ Personal Selling Lab
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products

OSCM CORE (ANY 2 IN SY)
Ÿ E Supply Chains & Logistics
Ÿ Industry 4.0
Ÿ Logistics Management (#)
Ÿ Services Operations Management - I
Ÿ Services Operations Management - II
Ÿ Supply Chain Management (#)

OSCM ELECTIVES (ANY 2 IN SY)
Ÿ Inventory Management
Ÿ Planning & Control of Operations
Ÿ Productivity Management
Ÿ Quality Management Standards

Ÿ Service Value Chain Management
Ÿ Theory of Constraints
Ÿ Business Excellence
Ÿ Operations and Services Strategy
Ÿ Six Sigma for Operations (#)
Ÿ Sustainable Supply Chains
Ÿ Enterprise Resource Planning
Ÿ Financial Perspectives in Operations Management
Ÿ Purchasing and Supplier Relationship Mgmt. (#)
Ÿ Strategic Supply Chain Management
Ÿ Supply Chain Strategy
Ÿ World Class Manufacturing

MKT ELECTIVES SEM III
Ÿ Marketing of High Technology Products
Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing

MKT ELECTIVES SEM IV
Ÿ Customer Relationship Management
Ÿ Marketing to Developing Economies & Base of the 

Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Marketing in Rural Areas & Agribusiness Marketing
Ÿ Tourism & Hospitality Marketing

Agri Business Management 
(with open electives in Marketing)

2 Years Full Time Post Graduate Management Programme
Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I
Ÿ

Semester II Semester III
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Management
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 2 
Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Communication Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ Subject Elective 1
Ÿ Subject Elective 2

AUdit Courses
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 3
Ÿ SUBJECT Elective 4
Ÿ SUBJECT Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV
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MKT CORE
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Communications (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES SEM II
Ÿ Integrated Marketing Communications
Ÿ Product & Brand Management
Ÿ Personal Selling Lab
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products

TOURISM & HOSPITALITY MANAGEMENT (THM)
Ÿ Basics of Hospitality Administration
Ÿ Tourism & Travel Services Management

MKT ELECTIVES SEM III
Ÿ Marketing of High Technology Products
Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing

MKT ELECTIVES SEM IV
Ÿ Customer Relationship Management
Ÿ Marketing to Developing Economies & Base of the 

Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Marketing in Rural Areas & Agribusiness Marketing
Ÿ Tourism & Hospitality Marketing

THM ELECTIVES (ANY 2 IN SY)
Ÿ Event Management
Ÿ Revenue Management
Ÿ Strategic Hospitality Management
Ÿ Tourism Planning & Development

Tourism & Hospitality Management  
(with open electives in Marketing)

2 Years Full Time Post Graduate Management Programme



Semester I
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Fundamentals of Marketing
Ÿ Methods of Business Research
Ÿ Managerial Economics
Ÿ Accounting for Business 

Decisions
Ÿ Organizational Behaviour
Ÿ Digital Business

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Entrepreneurial ecosystem
Ÿ Managerial psychology
Ÿ Business law
Ÿ Demand Analysis & Forecasting
Ÿ Foundations of management
Ÿ Economic system of India

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 3)
Ÿ Oral Communication Skills Lab
Ÿ Company Appraisal & Desk 

Research
Ÿ Managing Innovation
Ÿ Excel Basics for Data Analysis 
Ÿ Business Systems & Procedures
Ÿ Foreign Language – I
Ÿ Selling & Negotiation Skills Lab

AUDIT COURSES
Ÿ Human Rights I
Ÿ Cyber Security I

Semester II Semester III
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Marketing Management
Ÿ Financial Management
Ÿ Human Resources Management
Ÿ Operations & Supply Chain Mgmt.
Ÿ SUBJECT Core 1
Ÿ SUBJECT Core 2

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ Global Politics & Economic Frameworks
Ÿ Entrepreneurship Development & 

Venture Management
Ÿ Qualitative Research Methods
Ÿ Contemporary Frameworks in Mgmt.
Ÿ Business, Government & Society
Ÿ Business Process Transformation

GENERIC ELECTIVES (GE) COURSES – 
2 Credits Each (Any 1)
Ÿ SPSS
Ÿ Industry Analysis & Desk Research
Ÿ Entrepreneurship Lab
Ÿ Written Analysis & Comm. Lab
Ÿ Foreign Language – II

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 1
Ÿ SUBJECT Elective 2

AUDIT COURSES
Ÿ Human Rights II
Ÿ Cyber Security II

GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Strategic Management & Leadership
Ÿ Decision Science
Ÿ Summer Internship Project*
Ÿ SUBJECT Core 3
Ÿ SUBJECT Core 4

GENERIC CORE COURSES – 
2 Credits Each (Any 3 will be offered)
Ÿ International Economic Affairs
Ÿ Global Commercial Landscape
Ÿ Project Management
Ÿ Knowledge Management
Ÿ Corporate Governance
Ÿ Philanthropic Organization 

Management

SUBJECT ELECTIVE
Ÿ Subject Elective 3
Ÿ Subject Elective 4
Ÿ Subject Elective 5

AUDIT COURSES
Ÿ Skill Development I
Ÿ Cyber Security III
Ÿ Introduction to Indian Constitution

Semester IV
GENERIC CORE (GC) COURSES – 
3 Credits Each
Ÿ Business Performance 

Management
Ÿ Indian Cultural Ethics and 

Business Morality
Ÿ SUBJECT Core 5
Ÿ SUBJECT Core 6

GENERIC CORE COURSES – 
2 Credits Each (Any 2 will be offered)
Ÿ Global Business Strategy
Ÿ Technology Competition and 

Strategy
Ÿ Cyber Laws
Ÿ CSR and Sustainable Business 

Practices

SUBJECT ELECTIVE
Ÿ SUBJECT Elective 6
Ÿ SUBJECT Elective 7

AUDIT COURSES
Ÿ Skill Development II
Ÿ Cyber Security IV
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MKT CORE
Ÿ Digital Marketing - I (#)
Ÿ Integrated Marketing Communications (#)
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products
Ÿ Personal Selling Lab
Ÿ Product & Brand Management

MKT ELECTIVES SEM II
Ÿ Integrated Marketing Communications
Ÿ Product & Brand Management
Ÿ Personal Selling Lab
Ÿ Digital Marketing - I
Ÿ Marketing of Financial Services - I
Ÿ Marketing of Luxury Products

MKT ELECTIVES SEM III
Ÿ Marketing of High Technology Products
Ÿ Marketing of Financial Services - II
Ÿ Marketing Analytics
Ÿ International Marketing
Ÿ Digital Marketing - II (#)
Ÿ Business to Business Marketing

MKT ELECTIVES SEM IV
Ÿ Customer Relationship Management
Ÿ Marketing to Developing Economies & Base of the 

Pyramid
Ÿ Retail Marketing (#)
Ÿ Retailing Analytics
Ÿ Marketing in Rural Areas & Agribusiness Marketing
Ÿ Tourism & Hospitality Marketing

Pharma & Healthcare Management
(with open electives in Marketing)

2 Years Full Time Post Graduate Management Programme

PHARMA & HEALTH CARE MANAGEMENT 
(PHCM)
Ÿ Essentials of Pharmaceutical and 

Healthcare  Management
Ÿ Healthcare and Pharma Regulatory 

Landscape in India

PHCM ELECTIVES (ANY 2 IN SY)
Ÿ Entrepreneurship in Pharma and Healthcare
Ÿ Information Technology in Pharma and Healthcare
Ÿ Pharmaceutical Import and Export
Ÿ Strategic Planning & Healthcare Management

We, at Suryadatta, make every effort to ensure that information on this website relating to the Diploma programmes is as accurate as possible.
All efforts are taken to provide the course in accordance with the description in the brochure and on the website for the relevant academic year. However, changes in 
programme structure / course content, delivery and assessment procedures are subject to compliance with the requirements of competent / affiliating authorities, industry 
requirements. At times, it is possible that a particular programme / course mentioned in the course list is discontinued due to reason beyond the Institute’s control, and as 
per the guidelines received from the competent / higher authorities.
Programme / Course / module changes could be triggered by number of reasons such as developments in the subject area, implementation of NEP, external requirements 
from Regulatory bodies. 
The motive behind all the above possible changes is to deliver a better quality of educational experience to students enrolled with us, and for a sustainable career ahead.

Programme availability and course information

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



STEP 1 :  Registration & Submission of documents : Please fill online form - www.simmcpgdm.org

STEP 2 : Registration for Admission, Counselling & Personal Interview : SMS your name & City on : 895692418 / 8956932400

Note: For Admission, Counselling & Personal Interview (PI) Students should send / bring photocopy of their X, XII, Graduation 
(Final / Previous year) mark sheets, Entrance Test score card copy (if applicable) & 2 photographs. 

Admission, Counselling & PI @ Pune Campus - Monday to Saturday Timing : 10 am to 1 pm & 2 pm to 5 pm

Admission, Counselling & PI @ Pan India - For Schedule visit www.simmcpgdm.org / OR call 8956943821 / 8956932402 

Interview (Video Conference & Call / Skype / Telephonic) Outstation student pursuing final year / appearing for final exams 
should submit duly filled in online admission form and at tached required documents / by email on 
admission@suryadatta.edu.in / by whatsapp on 895692418 / 8956943821

Criteria for Registration / Admission for PGDM : Admissions are strictly based on merit and as per the rules of the competent 
authorities. Score in the national level entrance exam (if applicable - 40% weightage), Score of Academic Performance in X, XII, 
Graduation / Post Graduation (15% weightage), GD/PI performance, essay writing/ Presentation (30% weightage), Participation in 
sports, Extra Curricular activities, academic diversity and gender diversity work (10% weightage) & Work experience if any (5% 
weightage) and on first come first serve basis, subject to availability of seats. Selection letter will be issued to the students 
based on the above criteria. Selected students should register their seat by paying registration fees.

Laptop : We recommend students to procure a laptop with suitable configuration equipped to meet academic assignments, self - 
learning, digital learning and online examination. This will enable students to evolve as Digital age learners and develop digital skills 
for workplace productivity. Laptop should have open source various / students various of relevant software such as open office, 
Jamavi, Adobe Acrobat Reader DC etc. 

Eligibility : Graduate degree holder from any discipline from recognized University with 50% marks in Graduation (Final year students 
can also apply) & with valid All India entrance test score in CMAT / CAT / XAT / MAT / ATMA / GMAT are eligible to appear for GD/PI. 
Students who have not yet appeared for entrance test but are planning for the same in the near future are also eligible to apply. 

Hostel / Accommodation :
Separate boys & girls hostel facility of various types are available. Please contact admission office for details. 

Strong Tie-up for Educational Loan : Suryadatta has nation-wide tie-up with leading Nationalized Banks and Private banks 
such as State Bank of India, PNB, Allahabad Bank, Bank of Maharashtra, IDBI Bank, HDFC Bank, UCO Bank etc. Students can avail 
educational loan from any Bank from their native places. Against registration of their seat. Required documents will be given by 
the institute. Students can also apply online for Education Loan through AICTE initiative : Vidya Lakshmi Education Loan & NSDL 
under guidance of Ministry of Finance, HRD & Indian Bank Association. Vidya Lakshmi Portal provides single window for 
Students to access information about various loan schemes provided by banks & make applications for Educational Loans. 

Nationwide Tie-Ups for Education Loan :

Fees include Tuition, Laboratory & Other Fees, Induction and Orientation program, Guest lectures for Industry Institute Interface 
Initiatives, local Industry Visits, Gym, yoga, aerobics & meditation, Outdoor & Indoor sports facilities, access to e-Journals and 
online database, & round the year Value added activities & sessions for Holistic Development.
Uniform fee extra @approx Rs 5000/- which includes 2 shirts, 2 trousers, 1 tie, 1 blazer, & 1 T-shirt

ONLINE : Application form can be filled and submitted on our website www.simmc.org and payment made through online 
transfer.  Bank details are as under: Suryadatta Education Foundation, IDBI Bank, Sadashiv Peth, Pune Branch, 
Account Number: 490104000011200, IFSC CODE - IBKL0000490.   
Also please email the UTR no. / scanned copy of deposit slip on our email admission@suryadatta.edu.in along with your name 
&  course details.

OFFLINE : By sending DD drawn in favor of “Suryadatta Education Foundation” payable at Pune alongwith duly filled online 
form available on our website www.simmc.org / www.suryadatta.org along with self attested copies of the  relevant documents.

IN PERSON : Fees can be paid at campus by Debit / Credit card / UPI (Google Pay, Paytm ) / D.D. / Net Banking.

Mode of Payment :

Suryadatta has tie ups with leading Non banking financial institutions & organisations to offer Interest free instalments facility 
to the needy & eligible students on request, subject to fulfilling eligibility conditions of the funding agencies. Suryadatta also 
offers early payment incentive & installment facility. For details contact admission counselor. 

Installments facility available :
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Suryadatta               Harvard Business Publishing (HBP)

Harvard Business Publishing Education is a division of Harvard Business Publishing, a not-for-profit, Independent 
Corporation that is an affiliate of Harvard Business School. Headquartered in Boston, Massachusetts, Harvard Business 
Publishing is the leading provider of teaching materials for management education. It aims to help educators deliver 
best-in- class learning experiences that develop leaders who are ready for a changing world. HBP serves as a bridge 
between academia and enterprises around the globe through its publications and multiple platforms for content 
delivery.

Suryadatta Institutes of Management is associated with HBP to add dynamic, real-life perspectives to the Management 
programs. Through HBP, Suryadatta offers resources that support participant-centered learning, the cornerstone of a 
teaching practice that stimulates students' thinking and prepares them for future managerial decision-making.

The HBP resources offered to students are Cases, Simulations, Online Courses, Harvard Manage Mentor program – Skill 
based courses.

Cases: Harvard Business Publishing offers case collections from renowned institutions worldwide. Case method 
teaching immerses students in realistic business scenarios and provides them practical learning. The case catalog not 
only include cases from HBS, but also from other globally renowned institutes such as Ivey, Darden, Instead etc. From 
India, IIM Bangalore, ISB and IIM Ahmedabad, etc provide their resources.

Simulations: Experiential learning resources to teach and engage students has become an integral aspect @ 
Suryadatta. There is high uptake on simulations which places students right in the mix of realistic business scenarios 
where they must apply the concepts, they’ve learned to make decisions. Simulation comes with inbuilt learning 
resources such as guides, notes, slides, etc.

# Online Courses: The online courses cover six fundamental modules listed below and, with in-built assessments in 
the form of final exams along with certificates of completion for each course from HBSP. 
• Finance
• Financial Accounting
• Spreadsheet Modelling
• Management Communication
• Mathematics for Management
• Quantitative Methods

# Harvard Manage Mentor Program: Harvard Manage Mentor offers career ready skills as part of student’s 
education journey. It helps equip students with the skills needed to thrive in the workforce with interactive courses 
covering essential business skills. Based on the philosophy of learn, practice, and reflect, these courses help students to 
learn to make effective decisions, think strategically and lead effectively. HMM offers variety of engaging content 
formats ranging from videos, articles, podcasts, worksheets, and infographics and upon completion makes them eligible 
to win a HBSP certificate and a CREDLY badge to build their resume and LinkedIn profiles.

# Subject to eligibility norms of HBP & SGI

www.simmcpgdm.org & Follow us on :  33

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 



Suryadatta is associated with NSE’s NSE Academy for its various 
value added modules, PG Certificate courses, Bootcamps, Online 
courses, etc.

National Stock Exchange is the leading stock exchange of 
India & rated as second largest in the world. NSE Academy 
Limited is a wholly owned subsidiary of the National Stock 
Exchange (NSE).                                     

NSE Academy Limited enables the next generation of BFSI 
and FinTech professionals with industry-aligned skills – 
through capacity building programs and certification courses, 
powered by an online examination and certification system. The 
courses are well-researched and carefully crafted with inputs from 
the industry professional. NSE Academy Limited works closely with 
reputed universities and institutions across India in building a competent workforce for the future of BFSI and FinTech. 
NSE Academy Limited also promotes financial literacy as an essential life skill among youngsters – a contribution 
towards financial inclusion and wellbeing.

Suryadatta will be associated with NSE Academy in one or multiple ways as mentioned below.

NSE ONLINE COURSES: 
NSE Academy has launched NSE Knowledge Hub which is AI powered learning experience platform. It is industry driven 
learning ecosystem to get India accelerated on the journey to building skills and capabilities in Finance. It offers 31 self 
paced online courses / certifications related to Capital Market, Banking & Insurance, and Finance &Economy.

NSE’s N- SMART: It is proposed to set up NSE Simulated Trading Lab in the campus. NSMART-Simulated Market Trading 
application reproduces features of a live equity/derivative/currency derivative market on trading terminals for students 
to practice and learn trading securities without financial risk.

NSE’S BOOTCAMPS: 
It offers 5 day immersion experience in new age technologies such as AI & ML; Blockchain, Data Analytics, Cyber 
Security, & Digital Marketing. It helps to engage in hands-on-projects and develop insights for real world application.

KNOWLEDGE PARTNERSHIP PROGRAM: 
Collaborative degree programs are offered in association with NSE. The curriculum is developed in consultation with 
NSE Academy. The highlights of the program are experiential learning, application oriented expertise, industry relevant 
application skills, mentors from industry, deep learning in age technologies, e- learning tools, NSMART tool application, 
etc.

Note: All these programs are subject to eligibility norms of NSE Academy & SGI.
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Suryadatta               National Stock Exchange (NSE) Academy 

SHRI ASHISH CHAUHAN 
MD and Chief Executive Officer of the National Stock Exchange (NSE) 
For Excellence in the field of Finance – Father of Derivatives
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Traditional face to face classroom learning & modern online learning with digital tools
During the uncertainty, Suryadatta is well equipped to continue Teaching and Learning through a Digital 
Ecosystem, thus empowering students for the future with in ‘demand skills’ by tomorrow’s employers. At 
Suryadatta we practice both – The Traditional method of face to face teaching and the Online learning 
methods to facilitate student achievement of learning outcomes.

Our teachers are trained for teaching - learning, assessment and student counselling using the two popular 
digital ecosystems of Google and Microsoft. 

B. Microsoft Ecosystem - 
Microsoft Word, Microsoft PowerPoint, 

Microsoft Excel, Microsoft Outlook, 

Microsoft Teams, Microsoft OneNote, 

Skype, LinkedIn, etc. 

C. Digital learning resources 
such as DELENT for e-library 

solutions provide access to 

e-books and e-journals.

A. Google Suite for education - 
Gmail, Google Docs, 

Google Slides, Google Sheets, 

Google Forms, Google Calendar, 

Google Classroom, Google Meet,

Google Drive, You Tube, Blogger 

Regular Presentations for 
improving academic & soft skills 

Weekly Test on Saturday 
to assess your learning 

Blended Learning & Continuous Evaluation  

Global Expo - Country Analysis Mega Expo - Company Analysis 

Learn from Eminent Industry Professionals 

National Institute of Personnel Management 
(NIPM) National Conference 2023 NATCON

Guidance from 
Industry professionals 

Disney Institute of Management, USA’s Workshop 
on ‘Inspiring Creativity & Quality Management’
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CLUBS
• Movie Club
• Book Club
• Adventure Sports Club
• Photography & 

Videography 
Club

• TED Talks Club
• Health & Wellness 

Club
• Dance & Music Club
• Fine Arts Club

FORUMS
• Marketing Forum
• Finance Forum
• HR Forum
• Operations & 

Supply 
Chain Forum

• Technology Forum
• Economics Forum

CELLS 
• Social Media Cell
• CSR Cell
• Start Up & 

Entrepreneurship Cell
• Incubation, 

Technology & 
IPR Cell

• Oriental Ethos & 
Values Cell

• Research Cell
• Publications Cell

ASSOCIATION MEMBERSHIPS
• NIPM Students 

chapter.
• Rotract Club.
• CII YI.
• Alumni Association.
• Suryadatta Global 

Business Forum 
(SGBF)

Savitribai Phule Pune University, Centre for Innovation 
Incubation & Enterprise had organised “i-2-e” a startup 
competition for all Management institutes of the university. 
Students were to give innovative ideas and make complete 
business plans for the ideas.  Suryadatta students reached 
the third and final level. The competition comprised of three 
levels -  Institutional level,  Cluster level & University  level 
Congratulations to Suryans : Yash Jain, Nachiket Chauhan, 
Pooja Fargade, Shubhangi Birari, Vaibhavi Borade, 
Harshada Marathe

Suryadatta students have ranked from no 15 to 150 out of 
more than 1000 students for the AIMA Business 
Simulation Games National level competition. Suryadatta 
offers learning through Business Simulation Games 
offered by AIMA. AIMA had hosted a national level 
Business Simultion Games contest. The contest had 3 
levels - Self play level,  Group Play & Inter Institute 
national level 
Congratulations Malshe Anway, Karda Yashika, Shuvam 
Chandra, Mrunalini Magar, Saurabh Raut February 2020

Suryan - Pranita Bagmar won 
"Best solo speaker" award at 
GUSTO an Intercollegiate Debate 
competition organised in Pune. 
The topic for the competition was 
"India doesn't require UCC".More 
than 100 participants participated 
in the event.  

K U S H A G R A  –  A n 
intercollegiate competition 
was held in Pune. Suryan 
Sanat Pandit & Samiksha 
Gundiyal won 2nd Prize in 
the Finance Quiz  while 
Suryan Aniket Nawathe & 
Riya Gangwal won the 2nd 
prize in the KBC round. 
Congratulations Suryans

Top Rank for AIMA Business Games 

University Level Startup Competition - Final Level  

Winner at Intercollegiate Debate Competition  Winners at Kushagra Competition

Celebrating

26
years of 

ACADEMIC EXCELLENCE
Enriching Career & 
Enhancing Lives ! 
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